
EMBERTRIBE
Let’s find your tribe together.



DPA 
Fundamentals

Dynamic Facebook Ads Featuring 
Structured Product Data 



EMBERTRIBEWhat Are DPA’s

Overview

● Dynamic Product Ads

● Built using data from a URL or file

● Specifically targeted to individuals 
deeper in the buying process



Structure
Key Ingredients for Success



EMBERTRIBEProduct Feed

The Basis of All DPA’s

• Can be a URL or file (TXT, CSV, Excel, XML)

• URL structure - awesomesite.com/products.xml

• Multiple Plugins or Apps available depending on Platform



EMBERTRIBEData Quality

Key to Qualified Leads

• Provides Context and Structure

• Correct Labeling in Categories

• Make use of the Custom Label Columns



EMBERTRIBEImages

Quality Photography Makes Sales

• Not Confined to Generic Backgrounds

• Lifestyle or Creative Images Encouraged

• HD photos in a 1:1 (600x600) or 16:9 (1200x630) format



Strategy
Where and How to Implement



EMBERTRIBEFunnel

Getting Warmer

TOFu

MOFu

BOFu

• Broad Audience = Collection Pages or 
Specific Brands

• Retargeting = UVP To Specific Products

• ATC/Checkout Init = Discount or Purchase 
Driver



EMBERTRIBEAd Copy

Flex Your Creative Muscle

• Plus button pulls data from the product feed
• Ability to use same Ad for multiple purposes



EMBERTRIBEAd Copy

Flex Your Creative Muscle



EMBERTRIBEAd Copy

Flex Your Creative Muscle



EMBERTRIBEAd Copy - Examples

Flex Your Creative Muscle

• All {{product.product_type}} On Sale Now! Starting at 
{{product.current_price}}.

• Exclusive Deals On All {{product.brand}} Products. 
• Earth Day Sale! All {{product.custom_label_0}} Products are 

30% Off!



EMBERTRIBEDeep Links

Detailed URL Structures You Define

• Dynamically Sets URL Based on Product Data
• Use Feed Values to Determine Where Audience Goes
• awesomesite.com/products?brand={{product.brand}}
• awesomesite.com/products?type={{product.product_type}}
• {{product.url}} pulls exact URL for products



Summary
The Final Countdown


