
EMBERTRIBE
Let’s find your tribe together.



EMBERTRIBE



Business 
Models

Customize your setup to your type of 
business for best results.



EMBERTRIBEBusiness Model Types

Lead Generation

● Salesperson / salespeople
● Acquire contact information
● Longer sales cycle
● Nurturing, objection killing

E-Commerce

● Touchless
● Sell product
● Shorter cycle, based on $$
● Price & product-based

SaaS / App

● Touchless
● Signup / download
● TBD 
● Need & feature-based



Event Tracking
Make sure to feed your Pixel so it can 

grow up big and strong.



EMBERTRIBEStandard Events

• Pass extra data
• Improved accuracy
• Work in aggregate
• Dynamic application
• No Pixel modification
• Compatible with DPA



EMBERTRIBEStandard Events

Lead Generation

● ViewContent
● Lead
● Search

E-Commerce

● ViewContent
● AddtoCart
● InitiateCheckout
● Purchase
● AddPaymentInfo
● AddToWishlist
● Search

SaaS / App

● ViewContent
● Lead
● CompleteRegistration
● Purchase
● AddPaymentInfo
● Search



EMBERTRIBEThe Value of Value



EMBERTRIBECustom Conversions

● Setup up to 20
● Based on URL or Event
● Less accurate
● Not dynamic
● Can split Standard 

Events



Implementation
Deploying the Pixel right the first time.



EMBERTRIBEInstalling the Base

The Base Pixel code initializes Facebook tracking. If it fails to fire, no other on-page event tracking will be sent to the 
Facebook Pixel. It should fire on every page of every domain and sub-domain where user traffic goes (landing 

pages, blog, payment gateways, inside web apps).

Insert before 
</head>

Fire before any 
other Facebook 

event codes



EMBERTRIBEInstalling the Base



EMBERTRIBEInstalling Events

● Tag Manager
● Native integration
● Plugin
● Hard code

○ onClick
○ onSubmit
○ Page load



EMBERTRIBEValidating



EMBERTRIBEValidating

Cross-reference 
reported pixel data in 
Business Manager with 
other systems.

Keep an eye out for 
abnormalities or Events 
that don’t make sense.


